Section - B

Q2. Nation of travel in historical imagination.

ans ESTHS IBUT (9 w3gT © gu

fef3TH ST W39 (Travel) fAde 8 AT ISttt &dt /, I8fa fog HEH AT, ARaa W3
A ATt T HI3eYas A It 31 7 wirdt “fef3amrd asua™ (Historical Imagination) &g
W3J T gU § e I, 3 fog vt o3 © Su-Sy ot Rg u-2d IJfomif 8 Ydie Jet Il

1. Yole WaT &9 W39 & I8uUe

o Ydia AN &g U39 iy 39 ‘3 Hies tus 84 et At — iR wre-te <t v, faar, 78
AIST S 5

o ff3ama IBUs fRT fog w3ar Hies SU@s © AWIH &1 EIs At I

o TIH 3 HES (fA= I, Hasa3, Jfia fad+) € & wr3ar & ThAaH! saremit w3
W3 THE 8 & g ST TIATm fam

2. gIfHa 3 3198 w3T & SBUST
o Hugdl &8 w39 T gy Sigg wr3ar 9T

o Y UIHI AEG 3K HE § Wel Wi3THS HTit w3 39151 T AUS Hoe Hol

o fof3Ua s@UaT fe fog w39 URRSI3T, HIU™ W3 TIfHe 83T T YSid Hal I

3. YIS W3 U Tr3grer

o ff3TH R Husrdie 3 wigfes ggnrst €9 feg wr3ar § 2ura, fHfemir w3 famis &% Afamr
famrm)

o ImH H'ITI (Silk Route), HATEW & 8, Aed! 87 (A< J&9A, THA 3TIMH) S W3T &
&=t ARSI 578 HFe T HitmiH Serfan]



o fof3Tma aEuUsT €T fog W3ar &<t &M T 34, "o & 38| W3 A= 8 ey
T+ TIATE I

4. IS 3 AHIHS W3
W3 RS UFH &S A famr

o fHeEd HI'S, TIH 6 A HIIS HHE Tl wr3aret § i3 w3 ferag & ssus S gu e
TIATET fami]

5. Wgfod SBUST fdg Wr3aT

97 & A famrm

o 3T J= ITB Ales FUEE A UIfHa /9 &df I, I8fd fog HEH swusT &9
HH-AgS3, M, A/gA W3 W3gdHcd! 8937 © gu ST J1d|

IY:ECL

fef3orx agues {9 w39 T gu InNe STae f9ar 3

e I feg SU™ T HUS HI,

o S UIHA SISt T gy,

e JTTYI3IYUAT I,

o 3T HEIHG 3 famirs & g T fIwm

for 3gF w39 HGH faf3gmr S Jareht &g fige IEtHIS3T &, g8fa asusT, Ararg w3 fear
SRIEICERIS]

Q2. Types of forms of tourism



Ans Ufanes © fIHHT (Types of Tourism)

Ufgnres & et IJtfomit &8 2 7 e J| i €3 w3t © 89, AEs, AW 3 gdE @ g ‘3
oISt A I

1. FABI WOg 3
1. A Ufgnwres (Domestic Tourism)
o < Jd feneSt v &t 2 T B AErs 3 gR AEG ‘3 W3d dde I
o Guggs: Urg 3 a8t a3t fimsT A I whe Aer I
2. ni3ggHcI Ufawres (International Tourism)
o T AT WIS wE B 3 T99 fan 39 eF g Aer )
o fog < famit &g 3w Aer 9
n fe&=E3 (Inbound Tourism): feewt w3t foA 21 &9 WG Ia|
m W8THES (Outbound Tourism): TR 2H © 8 I9 B feg W3J" SI< I3
2.G8HenwTOg 3
1. H&IAS Ufanes (Leisure Tourism)
o Bt HEEE, Wd™H II6 W3 HEIHS S8 3T

o Bugge: mied! 3¢, U AT, fandcl

2. AIH Ufgwres (Adventure Tourism)
o oI fIH3 3 Aur & gir Jer Il
3. OIfHa Ufgnw'es (Religious Tourism / Pilgrimage Tourism)

o IS ATS T w3J

o Gurgde: wifiEHg T A/t Ifovies A, T9rest, Her, SudnT|



. HA3 ufawres (Cultural Tourism)

o foIA 939 & AR, foew, 83-53, I8, 3=a9' § 7ea 4
o GTIdT: IHAEG T Ba-a'ed, Ude T feAHt #ET|

. fAg3 ufawres (Health / Medical Tourism)

o fomH, ATAS A W fed/tfae Bout B8 3T

o I3 K8 wyd=fex ded 398 ffo 53 Yfiu Il

. U gd Yfaweas (Business Tourism)

o I HifTT, Sraednt, Yeguasmi At AHSE B8 w3

. fiHem ufanires (Educational Tourism)

o fHftmr Y3 595, fards, witls wr3are 7 fefenrdst aHTH JeaH 38|
. 93 ufgwres (Sports Tourism)

o ¥ YT A 83T 3|

o Grgds; G3fug, fere Ju, IPLI

.wEdr e wgg 3
. &< ™1 T Ufawres (Short-term Tourism) — a7 € fes & w3

. B8 AN T Ufgwes (Long-term Tourism) — Je&f3wt A Htfon S8t tr3d|

4. Ig faAHt

. Yfgwrege ufgnres (Eco-tourism) — I3 AES € W3 ddd ST 3<dE of Jiemir w3
HE'SY AfgwgTg ©fF ged|

. IpHTE ufanres (Rural Tourism) — fifgt f&g 7 & 83t © Hies Al w3 foed § A



FaSia

3. fegA3 ufanwres (Heritage Tourism) — fef3aAd AErest, fafenit, Hast, Hed™ & or3d|

4. 393 g (Dark Tourism) — 89 AES il TH3HS weae! Jem (fAs Har € ATs,
eI, & Urel € A%, AT 5191)|

yfawres € gu (Forms of Tourism)

1. feasSifegs gfam (Individual Tourism): fa@T T3St A7 wiyet ufgerga/adt 28t &%
Wr3d

2. JIgy 2fawH (Group Tourism): €9 SUAM Hf HAETET ©WT" AHI W3J'|

3. UaH Cfam (Package Tourism): 228 SrHMIT ©urgr f3nwrg 3 daH (I8, wred T,
yrete, Ag-AUeT AN3)|

4. mns ffeIAe 2fam (Special Interest Tourism): fIA HA goit (fAR 224, Tfegswde,

wWiIdledgd, st efamH) B w3TT

IB:EGL

Ufgnres © faAH 3 gu HEHT Hies Smif 24-39 837 3 goM & YIIx Ia| 8! TrafHel 7T &%
W3 IIT J, JE AIA T UH S8, I I3 A 99T B, 3T J8 HadHe 38 for 39
Ufgnres HEH! Wgge w3 HSwWaTad ATS T HI3YIS HTitmid J

Q3. Motivations for toursim

ans UfInTees B8 Jge< (Motivations for Tourism)

yfgnres © g gner 3 & J€ JgeT (motivation) It J1 g 89 3796 I6 g’ 9a 89w
W' 3 II9 W3IT IS e f3mrg I I| fog aEret HEH it AR, Hafefamirsd, wiafas 3
W3 fHeE 33T &8 g3mif Jemif I

1. H&IHG W3 W'I™H (Leisure and Relaxation Motivation)



o 3 I ©f I friedlt 3 5 Ae I&|
o H&IAG, B3, AHED! 3, UIF i gEI31 AFS ‘3 WIH 36 SH W3d" dIe IS

o foT Stress Release "3 Mental Refreshment 3¢ 78 3 231 yger Jl

2. 7IH W3 IHT (Adventure and Excitement Motivation)
o IS B S S 3 AfHH I3 ISttt 96 T A der I
o OTIIE: UTF 9F&, I, Ager Sfefedr, Hars Aadl|
o fogyaT G & T3t I HSfleS &% gt I

3. OIfHd W3 wrtmr3fHs g€ (Religious and Spiritual Motivation)
o I 3F 98 AEG 3 AT IS

o fOg T3T 39, femer 3 W3fia 73 &% g3t Il
o Gurgds: Ifored Arfas wifiEHS, T9reH, Her, SuanT, degaH|

4. AAIf3s w3 fife € Jger (Cultural and Educational Motivation)
o 3B II U3I" S HAISM, fef3TA, a9, 163, A8 3 3899 § Aes el w33 9% Ia|
o fefonrgst A 9rarg wiftmls Tr3gm=t (Study Tours) B8 AE TS|
o GuggeE: fE © fef3oHa AHSR, IRE® T fRaA3, FaeaHe WardH YaaH|

5. fHg3 3 fofas7 Ja= (Health and Medical Motivation)



o I3 39 fHU3 fogm A 83U B8 W3T aIe I
o BTIIE: AT T Wl deg, Udl faedie, fegr gmuzst &9 Agnal

o fogst & Medical Tourism & fagr Her Ji

6. U9 3 UH'<d YJ=' (Business and Professional Motivation)
o FITY, AJASI HIFETT, TGSIAT, YSTHaMT BE B W3TT IIe I6|
o f07 JgT dmed feaA W3 &eeafldl &8 gt Jl

7. mfAx 3 ufgergd JJeT (Social and Family Motivation)
o fIH3TT H SH3' § e B
o o, A, e YT &8 HHE IT
o fug OgE forfsw S At w2 AHfie 83T &8 gt J

8. nrIfy 3 Hdleerdl € JJe' (Economic and Shopping Motivation)
o IS B HdlTTd B W3JT IIT IG, AL Ao, dUT, HAgI JHIT §3Uel
o GTggz: TS Tl SAfceS|

9. Il II9< W3 ©H-3J1ST YJeT (National Pride and Patriotic Motivation)
o JI T A ¢ ff3oHa 3 fear3t AFs & W3TT daT I&|

o BugdE: % fagr, Afgniesr g1, i die



o fog g 8o g e 8937 3 HrE HIrget Il

10. ferm goit ©F JJ=T (Special Interest Motivation)

o I B Tt uTH gEM et I fris SadTal, Teg3sEie ASS, Ude's (culinary
tourism), fHEfaa A wrgeidagal

o GUWUE A YS ST BE W3 FAI% Ia

IG:EGL

Ufgnes B Jaere’ HEH Fiies it HafRamied, Higwraraa, arafia, wiafad 3 AHTfad 837 3
HHEM IS

° éé‘rwaﬂ-mé’r,
o I HIA B,
o JT UIHS HIT &5,

e 3 I8 IHSd II6 &' W3I JIT J|

for 3 39" HEH He © Fu-3y fegrfons 3 et T yFia Ji
OBJECTS OF TOURISM

Q.1 tourism as an object of pleasure scenic, beauty, health, and leisure

ans. UTGWTEE Wb & A3 @ (Tourism as an Object of
Pleasure)

Ufgnres HEY S8 wide T fig @37 A3 Il
o I WE IS, IHAH TEW W3 HaEC 3 HIST B T W3T IIe TS|




o fIR &2 HE'S T 8, 43I B &8 HEU W3 &<t ARIGST T wigge HEH § Uit w3 H3nd
TS JIer J

o ff3THa fiondt 3 &, w39™ THE HEH YHIE W3 HEIHS &8 gt It I

Ufgnires Heds w3 ferc! © A3 < (Tourism as an Object
of Scenic Beauty)
yfgnres HEY § Iedst Heds e &3 3 AT J

o UJF Tt T, 9%, Hia®, Aiedt 3¢, 18T HEH § T3 Heds T wigse aage
qrell

o ITI3 fTH &B HEH T IreEaTet @3 AT aHd WHd Jer J

o R 393 FE Yo AEs (A= fiHeT, Hordl, 398 © Saereg, JrHig Emit aei) Heas
YO Ufgnes € Sed Ial

Ufgnires fHI3 © A3 < (Tourism as an Object of Health)
Ufowres a3 w3 Segrst &8 JIfgast &% gianr J
o IBH ZfIrH (Health Tourism): 8 AT W3 HaHE STIAST BEl B33 3T TS|

o UdI, fowrs, wrgefed fofasmr, mur 83, faufenmsd faedie HéY & wr3fid 3 Adla
T3 B HIZSYTS T

o IO TI Ufgwes fofa3ma 82t B8t & der I (Medical Tourism), fAR AIAI 7 ¥H
ferdingt e fes a9 Bt

Ufgn'es HEIHG © THZ & (Tourism as an Object of
Leisure)



Ufawres HaIHa Sl ISttt & Jifgarst &7 gfar I

W3JT TG 3 93T, 3, &9, HaeTdt, I8 3 Aot T Wide 38 I&

miedt 3¢t 3 forde, WHgmie udd, Tftsssrde Aedl, IgH four HESHS © HA AJ3
5|

HEIAST UfINEE HEH © AHTH AT & Hags gder I w3 @re fdedlt g 3wl 3
€33 fonwrger I

IY:ECL

Ifder, gsfd:

HEY SE gt ©F A93 gevr I,

gTI3 T HEd3 &8 HFT I,
AISL 3 HefAd fAg3 Foger J,

3 HEH & WITH 3 HEIHS YT ST I

for 3g° ufonres H& Hies 98 A38s, By W3 A3 T HI3YIS ATS J)

Q.5. Tourism as a preserve of heritage, historical, and religious sites.

ns UfINE® fegA3 © AJdamd @1 (Tourism as a Preserver of
Heritage)

IJ BF T vyt Afswroras fegrAz It I, fAr S8 98, @398, 3d-a'cd, IAH 3
NB-f36T3 THS I I&|

Ufgnres ot fearr3t gt & Herse fg Aarfea der 3 faBis Agma! 8% & 2 wige Is,
A &% AgAI" W3 AEad W@WéW?WWW@@%l

gradeE: IHAES © 98, Has, Ung © 83-aed (3917, fifor) wifal




Ufawres fef3aAe Ag®™ € Adand @+ (Tourism as a

Preserver of Historical Sites)
o fafsgra AES foR 21 & fugdt Hiow 3 Afgwzret § Targe Il
o UfIwes fost AETSt § Horse 88t &3 A3 YyT's dae I

o HT feH W3 THI AT fogt & e Wi I, 3 fagst & wizggHedt HI33T Ut JI

o GTITT: IH HIG (YA [RIH3 AE®), I3 He'g, B8 faw, Afenies 1)

Ufawes OafHdg AE®™ € AJddHd @x (Tourism as a
Preserver of Religious Sites)

o TIMHI HEG' T AI-AUT (Pilgrimage Tourism) €' € Aeel, H's 3 fene-yfitt =oger
J1

o T GG 39E AES' 3 WiER I, 3t 88 Emit yarAfSd ARETR @' < JIftmr, Aferr 3
YI'9 B SH SIEMI I65|

o GurgdE: vifiEAg T At Ifovies A, T9rert © Il feress Hed, ST, wrnd
Adial

Ufgnes € Yyse feaA3 3 AETa’ € Hdame €3
1. RS 39 Agdm 3 st T8 nes fog’ AEs & Ho's 3 ydg di3t At I

2. 3ITHST UlgTE: GSHR T AAET=! 2F © ff3oAa 3 oafis AEre § fene fearAs
7ol <9 7HE Sgemi Ia|

3. HAAf3a g3femm ufgnes Irdt AEas B § wust HAfST 3 Imdf Aose 3d Jda
fiser 3

4. AHTAS 83T 2H-2H TIHT 3 ARSI © B AT feds Wige I6, 37 AlTEHSS 3 AHY
ue JI



IG:EGL

Yfawres fAge Hoadds A Ag-AUT &dl 3, fog g Agad Ad3 @ oH g I

o fogfeaHz <3 e I,

o fof3oHa AES' € HIZ3T § TuEer I,

o W3 UIHA AES' & fere-yfia geger J)
for 3, ufonwres & At wifes f AR, fef3am w3 ugn T Aaana foaar A Aaer Ji
i%i faf3gHd HE'% (Historical Sites)

1.

3™ HIS (MHITT, §33 YTH)

o HAT T HI wighmi &9 &

o MG ITHI HIAI & WE SH HH3™H HIS ©f ure feg gerfam|

o I AIHIHT T fog HagT HIT3 o forrad! @n Hiewr Aer Il

2,
5% fagr (fEsh)
o HII® AHHIH ©f 76|

o 173 AEI &0 Ivdd AdAd’ & T

o It 3793 © Yus H3dt 15 w3 § 399 ¥37 efgaEe Ial

g39 fHa'g (fE&h)



o HAI T AT 3 G5 et & fHarg (73 Hiea €9
o 1193 ST I39-Ge-<Ie nigd g Hg it I
o USHI fTITHI AE'S

4,
Afswiesr srg1 (WiHEHT, UArs)
o 13178 1919 § A&IB Ifed & W& B ‘3 JFMit gaTEmit|

o fogHEG II3 T e & BFE T YSF J

5.

It (FIaTes)

o fTAWAIIT AHI™H TF IHTAN
o T8 T Hug W3 H3g fef3gmAa HI33™ Ju= Ial

o Y&HA T fTAR fed A3 AEs UfHs|

4 UIfHa AT (Religious Sites)
1.
7t gforieg Afas (Wifi{3Ag, UAms)

o A HES T Hea & foor Aer I

o iy g3v T AY 3 HI3ZTUIS Si98 AES|

o II I ITT W3S B wr I HIT YEITTER Ia



st feR= s Hed (F9eH!, €33 Yen)
o IS fiIe § MHIfUz Heal
o fJg gor T Yfiig Si9g AErs

o TITA S “Hum T Higa” Hienr T I

3.
ST (fFam9)
o 8 39Es gu & S Ty © &t fgmirs yu3 &3

e TOUudH T A3 3 UR33 AES|

4.
WHANd HIIg ©I9Id (Wang, IHHES)
o FHII H3 yewr Afvdel fordt & vl

o IJUIH T 3 g HEr 295 WG Ia|

5.
HE T Hed (FY w3 Imiia)
o f3gc uTrdmt iRT AfE3|
o fIenie A3 3 <3 Siga AEs' &Y e

o JIJH'S B4 o3l {8 udoe Ial

IY:ECL

93 &g fef3gra 3 uafid AETS' ©F 9wz udad JI



o fof3gmHa AES Afgnrarg 3 et € wre g8 Ial
o TIfHA AES Wit 3THE3T, HoTr W3 8937 T Y3 I&|

foft args I fx 3793 § “fefdazT S g3 TvaT 2x faar AeT I

Q.6 tourism as an object of culture holiday seasons

ans UTIWTEE AATST © A3 @ (Tourism as an Object of
Culture)

o  UfIWTE HEH & u-3o HATEMI, IAH-foe+, 38 3 A3 &% Aaer I
o IJ THWI B3I & wruet fedus HAGST It 3, fiAd ASTS! v w3 wigse ad6 WEe Ia

o FAGEF ufawes (Cultural Tourism): RS fef3TAx forrg3t, Haarion, a-a<dr,
Nt w3 wre-te It @F 939 ©F ARG T wigse S5 I6|

e Quags:
o JHAES T SS-HAST (YHI &, Ui Bv),
o UdAe T 917" 3 fiT,

o JI% T IHIE 3 G 3879

Ufgnes 13897 3 i € THZ < (Tourism as an Object

of Holiday Seasons)

o 3899 W3 g ufowres § feim gu &8 83w I3 Jae Ial

o JI WUEM ST BTG % AE'G 2HE, Afonw-f38T79™ ‘O 3791 8 W3 HEIHG B8 3T
JI< I

o f38Tga ufawres (Festival Tourism): A& faR gH f38T79 A 1¥ © AX A FErs 3 AT
Is|

o Buggs:



o

&8t T 3793 A" (Trade Fair),

o UrAg T gt f38T79 3 I8 HIBT (wdeyd Arfas),

o JMJ3 T &I 3J! JIIET,
o IM T IIRNTS,

o JI& T GEHI

ARff3s 3 f38aad ufanres < e
1. FAES T Yora: ASE 2F € 9%, 376, IAHT 3 aUd &8 H'E IT IS
2. wi3gIwHCS Ulgge: 3899 3 AAf3E AHTT R 933 & fere g ‘3 HEgd J9< Ja|

3. WIfas fedm: 18 3 {3899 HEod 8 & ITAId 3 WHES YT'6 JJ¢ I6|

4. AHTA 83T f38Tat Saa Su-2d HAISM @ 8 e IR I6, fiA &% sEigd w3
23T T FE&T 2Ot Il

IG:EGL

yfgnres 7S ARG w3 f38T73T ©hif e € T3 & Sftmr Afer 3, 3t fog fige HadHs &t
gfder, gsfd:

o 33 & fa-Tn & ARG &8 AFer 3,
o 38T It >yt W2 Mfaa 893 der age' I,

o 3 A T HAMG3S udad & Agser 3 fene Uug ‘3 Yorfaz dger Ji

Q7. Tourism as a social habit.

Ans UTIWTEe® AHTHE We3 @1 (Tourism as a Social Habit)



yfgow

o W& fig Mfad miie I w3 Eret fifeslt g Auad, fHe™ W3 AR wigser T 993 I3
3l

o AR AHT SEfonr 3, {32 S Shif wr3gret w3 AT-AUS St west & feafiz Jeh I
o W T M T ufowes fHdE H&IAS &dl, S8fd ffd AN A I97a W3 Wes gt famir J1

2.

AHAS fHE™U w3 Aeg
o T3 VI § B2 B &% fH¥e W3 &< Ay ge8e T Har it Il
o UfIWEE It B HI AHTHA IGU, TIH w3 HAGESM &8 Ae-Ug™T JIe I6|
o o &5 AfTEMS3T, TH3 W3 AUl € I T0<t J

3.

UfITIs 3 AHIS W3
o UlgWes weRd UlITI" W3 TH3T &8 fHE & &3 /T I

o M IS W3T II6 T Ufgeda e 3 g Al J, A f9af3n § Heg3 daet 3

o oA &8 AYT 83" W3 UfgT 9 AHF =g JI

AHTA ©97 T Y3



o IE TIWIT II& B BE AT I38 T YIF Jer Ji
o 3y TH H HAYI A & W3T™ I3&" AHH &9 Yf3HE™ W3 HE &8 Afgnr Hier J

o foR 37" ufonwres 89 Afd g9's & fegrz J AeT I

5.

AHTAS IAHT W3 We st &8 Heg
o I TI Ulgnes OafHd W3de 7 igE-ur3de’ © gu 9 AHH < IR gt Jer J (AR

Wf{3HI TIAG, FTF W3, ABH HGAISI W3

o f30TT W3 & BFs W3T II& AHTHE Wres & fJAr I

6.
wgfse AHH ff9 we3 @ Ufawes

o iH < TS &7 B AMiz foun, AHI T3, feed wr3de’ § Imvaa < frieaft &
g viae Ia

o AHB HISM & oA we3 § I9 HAg3 3T J GBI 8 wideh or3gTet € IHTs ATS JJe
I5|

ISGESL]

Ufgwres g mrfad wes 3 fagfa:
o RogHEE WS e e e fier 3,
o YfITId 3 AHTE AT § HAgS FT I,

e FANTAE IANT 3 OIfHd Iefest w fJAr geer J,



o W3 WOfsd GaT T AHTHS I39 3 Hies B3I &5 gfawr Ifenr I
fer 39 Ufgnes fige w3a odt, I8fd fed AHTHe Yfedst w3 wes I 7 HéH! Hies § 39 Al
W3 WIEYIS T I

Q8. Tourism as a means of globalisation, theme of integration and identity.

Ans . 1. UfOWea IBESERHAS © 706 @ (Tourism as a

Means of Globalisation)

o IBIBERHS T wIH I HAD § S-TR &8 A — ARG, wafaazr w3 Anrfaa Yag
3l

o Yfgnres RS Ia3ed &1 &% Widl euger 3

o 33 g er 3 TH oH W3J' J9d ARG, I, 3HG W3 Aies HYl 578 AE-UET
ESERSe]

o W3IIITHSI AT-AUR &S feH HEd™ & Wea- s Jer J, o fere wiafaasr §
BECSHS]

o IBEGH, ITB GTWEI, MEB S <8 EHAMT T AT e S HAF g 87 3
gz Ifemr 27 f[&37 I

2. Yfowres gaidds © fel @0 (Tourism as a Theme of

Integration)

o UfIWTE -2 TH, TIH W3 A3 € B § fedlsr a9 T AS Il

o oI ARIG3T etags & =urger J, fAEf RS 7 fo &% AE's '3 AT J6, 3t ga e a8

o 3IIHSI B3ETI (AR do fovr SRS, G3fux ¥, wlamd 18) B § fegzm »i3
FEODY & TS &G nFE I&|

o TR 39 ufanwres B3 w3 Afgudr § =urger )




3. Ufawres ufgoe © A0& @1 (Tourism as a Means of
Identity)

o II W 3 ¥3I & WS Afowgrdy, fefsarda w3 oafia ufgore Jet Il
o AI-AUE IIt 8T Ufgue AAg T AaHE wigst I

o 3 HIS II3 T HIT3 T UfgorE J
o Ified Figg Urg w3 iy gor & oafig ufgge JI
o IHAES T fa@ w3 BI-&ex A 839 & fegr3t ufgoe Ia
o Yfgnres 8§ e fef3gmA 3 ARIGSY 3 91g9 a6 © Har fider I w3 feeH 8af 39 89

yfgors udoger J|

4. forean
Ufgnres fHIE HEIHS T AUG &t J, I8fd:
o fog IBIBERHS I AAT § &3 fEawrger 3,
o ST I -2 Bar w3 HARET § e S,
o W3 YfJTT I IT TH W3 AHH & wle! fedes™ egAge © Har fider Ji

for 39 ufamres § At e R I89s 8937 w3 ARl ufgere T us faar A Aaer J1 O
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