SECTION -D
Q1. Positive effects of tourism
Integrational

Ans Integration T wJg st J?

¢~ Integration T WJE J Y—Y B, AT, OIH, e W3 IHST &9 a3, fHasu i3
WU AHE O 957

Travel W3 Tourism It 8 AT fed—gn &% fHER I& 3T A= St I6 W3 AAg i ufgeg
<91 HigHA Jer J)

Tourism It Integration © AT SHA YI'<

1. HignrgTgd €3 (Cultural Integration):
. OIS o, 36T, 36 w3 TET § FER T6
o for &% Higwraaa diversity (fefda3T) § AElarg J3 <t A der It Ji
o BuITs: oo w3t AT 393 RT wr & IF 7 STt He'ER TS|

2. AHfaa 83T (Social Integration):
o 3F TH-TH TIAT, UIH W3 AHH &S THST Tl
o foIa" AUTS &% IIAT, TAST W3 AfJUTT 0T I
o FEGS B W3 W3IMit f£T social bonding FET! I

3. I'Hcd! 83T (National Integration):

e Domestic tourism (SH wed W3d") &S 8 Wil I Td35T € -2 [Jfimif § Ae Il

o UAs o3t AT SyT 993 A §39-yIs It § 2uer I, 3 GRS e T & g3 ST
fefSa3r T wifgra Jer J1



4. »339Hcdt ffd3T (International Integration):
o foort wr3T It B Y-y SH &S foH3 FEER IS
o foH &% Global Peace, Understanding W3 Cooperation & Turer figer J1

o BTITs: Ynls. 3=BR.ALE. (UNWTO) T e Hare & @1 & Tourism It HaT I

5. Wigfad fBd3™ (Economic Integration):

Fal

® cldHC HdJg' dd< Jb, A &8 AE&d O('c\lbl'd, SS'—dHI AT, Je8 W3 I AUIC 0T ETl

o R &% BT =S ‘3 trade M3 investment &g & 3T gt I

&3 (Conclusion):

Travel and Tourism It Integration 8 &9 I werGer I, Afgmrarat § Aaer 3,
AHfHE-IHCI-33ITHeS! 83T § HAg3 aIe I

fog fAge Ho&IHE &, F8fa 7173, Afgual w3 HAgd I8ied & Tuge T ATS J|

Q2. National building, appreciation of language, dress, food, and customs .

ans. 1. National Building (I Hcd! faaHe)

o WIH: THII fEIHE T H3BY J Sa fTg o1 FIF, a3 w3 S & Us's g8

o CfgmH It ygre:

o B HE WUE BH B SH-_H AEG $ uR I, fef3uAd HGHmH, 1@, arafira w3
YlSIf3d AT T SF7 SI% IG5, I WE TF € HIST § AHST Ta|

o Domestic tourism &% AT BFIT ?;SHﬁg:?l fHsS

o wW3IMit § TH T Afgwrarg, uaH w3 fef3aH T wifgAaA Jer 3



2. Appreciation of Language (STH € J<d)
o W3 -2 IHT § HER, HBT W3 AHTRE IS
o 17 AT a at Tt waH-I1oRE FErger I W3 w3dm B8 T fRdE/MisE T Har fder I

o Gugds: UrArst w34t AT Sy 93 A §39-yas I 7 feeH Her J, 89 85t & I
w3 §TI& T wred I JI

3. Appreciation of Dress (UfJdd= I d<d)
o HHSY 3 T faefest U W3 Ufga= Wr3ami Bt gfgad Je Ial

o foH &3 Afgnrgg & w3 w3 -2y fegrfomit © faeat § AHgE T Har figer 3
o GTIIS: IHAES g3, ArEnif, Ines ACHS fegut tr3dhn & wiaafis Ja< Ia

4. Appreciation of Food (37 T d2J)
o FEHGS 316, He-e € fems=t wr3dh § &< AT 3 Afgwrorg & usre &t J

o BIHEGA HE iR UAR, HIwal, HESd 1S 7 {349 376 & AHY 3 AFed d8ud © WidT
&2 To|

o 0T AE&E IITIT W3 FAST ST BE WiIfa Hee < JI

5. Appreciation of Customs (fg=+ W3 Yydugrer & deJ)
o CIITH It B TIfHA, AHTHA W3 38Tt Emif fger & 26 I&|



o BTIIS: IH, T, 9AY, UId! 38979 - fogt & At 3T YA &8 wradn it 95
W3 AE&H AT ©f aed dae Ia|

o O &% Afwgrada o™ W3 Udugrer & HI3™ Sdda'd Ifder I

&3 (Conclusion)

Travel and Tourism € AII3HS yg'<' feo:

e National Building = €7 € Ug'e 3 3™ Hag3 I
e Language = 3'H € Wed W3 fiye & Ha|

e Dress = HE'&d Ufdd'< Tf 9|

e Food = yrete T 242y fefdazT T wée

e Customs = fgeHt 3 {3899 & Use W3 HIS|

o7 A3 AEad B w3 W3 T fegarg AT Afgworiad wigse der ade Ia|

Q3 information flows -travelogues
Ans . ff6@INTS 254 (Information Flows) — T33" @J=& (Travelogues)

AN O .

At 39 3 Aeardl © YT’ (Information Flows) T H389 J 89 3d1a g’ Irdt wr3a 579
Aeardt ¥t 39 Ugoer J| o &9 wr3d & 3099, wase, faeant, w3 Highr It Arearat
HTHS et I w3r =36 (Travelogues) oA Yfdfamr T iy fd7r I Il

W3J" €Je6 (Travelogues) ©f ferag g AHS

W3 Tdes 8 8y, Ffedt, 5841, At fauge IR g6 il wradt widE 399 w3 w3dT © fonw g9
Aeardl AT dgv J1 fog fige HEIAS B &dl, Al T3dhi 38 i Irdlg T oH & 9% I&

fEAH3<' (Features of Travelogues):

1. AE'&L Aeadl (Local Information):

3T TJes T W3d AFea yre-ts, fgorfen, w3ar € AN ©F Areardr fioer Jl



2. HA3E AESrSt (Cultural Insights):
AEeS f9eH, 7, 38979 W3 B Eret 513 Freddt|
3. WgJs' € TJ=5 (Personal Experiences):
T3S WLE WESE, GESMT W3 Y 19 TRTT J
4. foHSEE (Perspective):
I W3 T WYE ST JeT I, fiH &8 8at § 4-24 nigge g3 U™ ST I
5. A3MH (Mediums):
o fije Hidmm fag=r, Iy, Wit
o FfedifSega

W3d" SJ=6 € @fee (Benefits of Travelogues):

1. dAeardr e YAd (Information Dissemination):

&2 AEST, JACT S, ISBT W3 W3dT € H'gdl I9 Areardt fHst I
2. T3IM & HYS3 (Traveler Assistance):

WIE TIIMIF S W3TT B vreT gerlE €Y Hee s I
3. HA[SS WE'a-4<'s (Cultural Exchange):

B3t & -3 ARSI T3 Freardt fised )

s

W3dr Travel Inspiration):
yI= ( p

W39 IIe6 Bt § &= AEG T W3 96 BE §IATIS AT IS

(3]

. WIfad Hee (Economic Support):



ufgoe @8 AESt 3 gfdm euer 3, A o8 AEed ud 3 Jes fignedt § &3 der J)

o

AIS A {9 IJIE 3, W3ar €9es Aeadl @ YIJ © B N AI3 3, A wr3d @ 3w99 §
AST gger I w3 II Bat § W3IT BT Freddt, YIer w3 Hee fder I

Q4. Removal of barriers flow of goods.
Ans RI-AUC &8 gO< @ IJe8E W3 H'S T Wead (Removal of Barriers —

Flow of Goods in Tourism)

gfHa:

7S J8 U39 7 o W39 Y ¥EeT J, 3T fHae 39 JF odt Wi, Al 68 Tud W3 HS & wier g
dem R g 393 “Removal of Barriers” fa 7rer 3 8@??8‘6@?%3”’8‘3’
U SIS, IASHA, S, wr?wﬁﬂf‘aamrﬁqwaw?@swmwél

H'S T wiermrer (Flow of Goods in Tourism)
HS T W8l T H3S:

H'3 (Goods) A A= (Services) T ffd HE'S 3 T HE'G 39 WA &8 8 AE'| AI-AUeT fIg
fog g% 3ol &% It I

1. AE&d €3y’ € faddt (Local Products):

o RI-AUC TH W T3 AEsd I8 © HE §3Ue ydlee I, fAe fa I8 € 52 JuU3,
&, I

o for &% AEas TuSh &t wiafaa Afa3t garger I
2. ygrEdte W3 3ASIe wEteH (Food & Restaurant Supplies):

o T3JIMit Y yreAte <t AgS3 TUQE B8 AEG AEG' 3 HEUlE W3 IS g &
AUSTE 2Ot I

3. JT& W3 WEHITS (Hotels & Accommodation):
o JITT BE TIST, {866, Are-ATS AHS WHST &% wriger J|
o fom &% AT g Bfear wigst J|



4. w3gfed &9 (Economic Benefits):
o & IR IO @ s S wWeHH 578 FEad @3uret T HaT @<t Il
o W3J &8 A fareH 3 figAedt § erfeer fiser Ji

Ag-AUe &g gO< g8 © &'F (Positive Effects of Removing Barriers)

1. U9 TUQE (Boost in Trade):

o { IACHA Af SIH e AfeB 3T We AeMi I6 37 H'S 3 AT T Werarer 39
It I

2. A& wigfag3T € fad™H (Local Economic Development):
o HESH GEUdI w3 IBEgt § 0 Ha HEe Il

3. w3dMf & Jfedr (Traveler Convenience):

o W3IM G A AHS WHS &8 fHE Aer Ji
4. W333aHSI AfIWAT (International Cooperation):

o THRH &% Uds AET HAg3 Je 4|

(3]

. AAf[3s w3 gerfest A3t € YAS (Cultural Exchange):

o HEHGH §3UT W3 I T HE AN TH B € W3amit 3 UgoR I6, A &8
Afgmrgrg T yord der I

Ad 9, w39 © Aegs o saet § g8 W3 WS € wieddl JdH ST8E &78:

o HERY SYJ IBe IS

o WIEF3 3T &% feafiz gt I
o W3IM <t AZHI TU=T I



o W3 IBYIB WIADH § YFAIS fHee' I

for 3d1a &8, fog w39 T s g3 It AI3H Y=< Ji

Q4. Negative effects of toursim
1 conflict cultural shock

Ans 1. AAIf3S @™ (Cultural Conflicts in Tourism)

Zfam &g ARfEfEa caami 87 AX der R g6 < feedl w3t fon 21 A 939 <t Afgnwrerad
IS, fged, 3T 7 Fies A &8 U3fd3 &dt gl ffg eaami Wiy 39’3 J& i3 arda sga
Ie I&:

o f3& 37 3 Hog mifimret — 7 w3t 398 I &l ANE UgRl

o fI5 I3t 3 foew - e wredle, @agnit § Ifemr@e A orafia mers € fife3 & a9

o WA 3 W3 ST 3T - A TrafHa YA € fom & Use &7 sde|

o HIFI! fSUH T were! - % TH g UA ada A fouH Ie 96 1 o34l & Aee 96
cagm UT gI¢ Ia|

gergas: A A w3 IR gafid e 99 89 wied & 918 9T I 7 OrafHa fdgt § 89T I,
3 forg HEred S B WSt I AEer 31

2. HiHl%il'l-so{ 4dr (Cultural Shock in Tourism)

dar QI wigge I 1 foan fenast § @R A Jer I 7 89 J8t &<t ARfSt © o fior
HIHE daT J1 fog wiaAg wr3dmi &g urfewr Aer J1 for © dec Js:

o WHHHAHA W3 IIH

o I I A I T S wHE-HEE 9 HAfTS
o HI I, WS I HiTHA II&T

o UIZ eSS T WEE w3 fodwr

gergas: A A feSH w3t nizggHed vete @ west &8 udfg3 &t J, 37 89 B3t feat
@9 wrefte #F f9orfen &% wiafedr HIgEA o9 Haer JI




fSHagH (Summary)

west ffgagagerdl
o HAMEF dar wr3d &g HEfmias wig der ader J, A &<1 ARG § age <1 83
foaGer Ji

o TI T WBT BE HITSHIBT, M w3 wradh B8 Hgdedns I3 Agdt I

Q2. Ecological degration
Ans 1.

YfgsT (Definition)

ydhwredsd 3974 T wdg J fIR 833 © ged3l @3<edE ©f §IHl, A &8 58, A%, I, Afed
TEAYSH w3 Hie-H3 Y3 I& I&| 2fomH © a79a fed 397t & Ecological Degradation in
Tourism farar Aer J1

AO96 39 3, 7S S8 939 A &% 99 AT I 37 Iegst AAs, Afed H3®e w3 Yurdhias
Hegs™ ygrfes gt J)

2.

CfgeH Ige It T8l Ufgnredsd 397dt € ¥ 96 (Causes)
1. HIB3 W3 A TS T S
o Jew, Iae, I3 W3 evgilae T B ST w3 ¥ 43T § dfenr e I
o foH &8 TR W3 HIEl Hiet T weH H33 ffg wr Aer I
2. yrel St wre w3 yge
o JeB W3 IAIc R Ut & U =33
o &ol, ¥18 w3 AHTd <9 diTdlt, ugHfcs w3 Iafefes uergH|

3. T, O w3 I< T YTHE



o gfoAe TI%, ITd Ao w3 JAF 3 I Yz It I
o fog I=m W3 weger ‘3 59" WHI UTr J
4. Ay fefdaz R we
o HIGH w3 el 9397 T 359 I Hie S fardt § w33 R uer J)
o I¥YASIM 310e 39 U3H I AR IS

5. &t ygre (Noise Pollution)

o CIgAC TI&, ITB w3 IAIS T 1Y g3l At B Iemf der gger J

3.

cfaaH Sr9s Ufoweges 397dt € 6317 (Effects)
1. %Y IS
o YJIH 933" [¥9 fare =06 € U¢ &8 I II9H J Hae! J|
2. HI®3 W3 833 & a3 ¥3H I

o IS W3 AT B T wiswit wEm Yorshide yeHIE § weger Il

3. Afed H3®s T gdAs
o e-HAg w3 Ufew € geadt T893 3 yEe dur I
4. yet w3 it e ygme

o ABSMI T We-du g3, ugTAfcd W3 IHRIfES US9H &% A8-HATS Ha™ Ie I&|

4,

fHAS™ (Examples)



o HET ETIAT, U — 3t [Ie3t ST SlaAet © WiBE &8 HIs' T gaHS W3 UBTHICH
=

o WiIg fgrde, I8 — I8 W3 JAJST @8 Urel ©f 20 HUI|

o WHTE HIG — HIG ScTel w3 SfIAcT T T TGAUST W3 HE! Hie S8 63T

o

I 96 391 WegE © 3J1 (Mitigation Measures)
1. HEE 2fgmH (Sustainable Tourism) — SEIST HATTST € HIfemIT|

2. F3-IJdC Y=y (Waste Management) — USTAfCS w3 Irarfefes giedlt 3 sgmil
3. TS W3 A% AIST & Ik

4. A3 (Awareness) — SfIACT § YSTfe3 96 @8 9 & Areadl|
5. cfgre A fogurfd3 sge — geast T ‘3 gfonet & farest fau3fas sga

H'g:

Zfom © 3gs ufgwedea 37t {8 idta mifimr 3, 7 Hars, uret, 92 »i3 Hie-Agwt §ygfes
aaérélfi?ﬂaw—a@sz?@rﬁaféreféﬁﬂ Ysga W3 A9gd3T 53 [t I

Q.4 danger to protected archaeological sites
Ans 1.

Yfgg (Definition)

I3 Adet (Protected Sites) fA? fa a7 Hios, yar33fes 97 @t <, fandfas Hea w3
fHEHIMN Jo| fag Bret 8 =g AR, fef3TA W3 WiaehiBHIaS HI3T Juemi Ia|

A< gfom <t 9de3T 2ot 3, 3t fag Adict ad Idfomit 58 aaHs SHEM Il TR & Negative
Effect of Tourism on Protected and Archaeological Sites dfde Ia|




2.

HIHS w3 WigdMIBHIES el 3 ZfgmH SJd& H3J (Causes of Danger)
1. ISt ST W3 wiffad g™

o TS B ATTal RS Ie 9%, 3T 1S TeT I J AITT JI

o YT HEIS, yI3, fefsama fonrast <t JeiEia I8-38! g et 3
2. 3 w3 gt

o JITH, AT AU w3 yrete €t Bt 3 der g Jfedt

o YII3 T @ WH-UH g7 Hed3™ W3 HElc € HEdl Ju-gum § Y3 sger
3

3. ¥ (Vandalism)

o Y ATS fefzarAd B3t Afdar 7 yasmit § Hars o9 Hele Ja

o Graffiti 33or, ff3THa Bfon & gaer A gee H335d J|

»

. YoTehicieh T

o frmrer gfgre w3 €96 Yrg @8 13, g w3 i T vag J=|
o fef3gmHe Tifon € UEg W3 YIS H#8 W3 I € YI'< &8 Ha™ J A I6|

(3}

. Weordt feaH (Unplanned Development)
o RAZIEM B WH-UH JT, A, IHIS T HES|
o faf3gmHd Te S y=HISt W3 YoThide fgH & 63T

3.

Negative Effects / 3311
1. A3 Adle & aH JITr



o fofsgms feHrg3™ W3 WIshIB e gfon € Hs 357d J AaeT Il
2. AAfGS T we

o fof3gmHa w3 wigdhiBHias fegrs T RS 13T u3d Re der Ji
3. Zfom & St fire B8 gaAs

o A AdeHI™ I AT I, 3 3Ry g fane wagre we Her J|
4. uel, w3 e T ygHe
o ABSM T SdT IIF W3 TIS T IR

4,

fHAS™ (Examples)

o I HIB, II3 — HY3 20 CfIACT II6 HITH € I W3 Y8 AfEST 3 Y=l

o UTT, I35 — AT w3 32 B ABSM € gJE &% g% T fURE|
e ¥ A¥ic Machu Picchu, g - 375t StF S/d6 HEXH 28 3 Td3t & Wiel

5.
JFE™H T 391 (Mitigation Measures)
1. Fh fsIorfaz S/9& (Visitor Limits)
o T9HE A e & i fenfas efane At
2. Yo y=@l (Management System)
o HEc T Jy-gu™m w3 {SITat

3. A9gs3T W3 fHfemir (Awareness & Education)



o ABEM § AIH3 Tt € HI33™ 59 Hg A3
4. Wfg faamA (Sustainable Infrastructure)

o JITH W3 IAIC AT 3 T, YTHT WgE T3
5. fSHH w3 A (Rules & Penalties)

o T EIS T BEl TGt I

I
2fam & 8dT3 W3 wedfa3 fearr fef3ara w3 wadMidHias Ardter Bet 3ista ¥39T J1 fog

ﬁ@?aﬁﬁa&smﬁwﬁé@,ﬁaﬁs%@ﬁw@émuﬁw@%w@sw
AfEg famH, T W3 FegasT Sg3 wgdt JI

Q.6 interference in wildlife habitat
Ans 1.

Yfggar (Definition)

TBHIES © WETH S8 THIIHY T wigH I ABTS! ISt A RisgrAdsad © Sda A Hiet ©
FEI3t WeH W3 FAies Jag &9 fews O

for 3g° <t IH3IAY 2famH © aarar3and ygret fid g Ji

2.

JA3IAY © HY 97J& (Causes of Interference)

1. TI&" w3 gfgrAe dIF (Vehicles and Tourist Crowds)

o TS {9 TIat T Y=g w3 RSSO & ST Al fiet 38 3em e Fget
o HII% T Y& UUB Uad, UI=Eh w3 SeAUST T8 89337 T YTHE|

2. JT%, IRIe w3 3fIJIT (Hotels, Resorts, and Infrastructure)



o B W3 Yurhiae 939 [fT JTg w3 IAICT © FEs &8 Hiet & wieH W g
J&|

3. & w3 J<" ygHe (Noise and Air Pollution)

o TIG, A, W3 ASTSMHT St IiStfedn 7% Tat yTHEl

o foI TEHIRS © wieH A3t § Y3 ager I w3 g w3 gF3Smit 3 wiRg der I
4. JF-dJdc (Waste Disposal)

o ABIM T E3 I3 &8 HIB3 e I A TS|

o foI U=t w3 ye-UTIE © gedst 999 § STaT J
5. YoTehfceh WeH f&9 ga<c (Obstruction in Natural Habitats)

o YIH 3B, HI® IF W3 CfIAc It &8 Hie' @ WeH UESHG J A I6|

3.

oI IHA YI'< (Negative Effects)
1. Hiet @ et T We (Loss of Habitat)
o TS W3 ¥ 939 ST IHITNY &' Hiet § IfJE BE JeI3T H oo HEd|
2. Afea f=f$&37 3 WAI (Impact on Biodiversity)
o I¥YASM E H3H JE T H3T|
o IS W3 Hiet & Afemr wee I
3. AJE ATt € g9's g S€8™ (Behavioral Changes)
o A W3 HEH TASSHY I'96 Hi fidrg w3 376 © gy g Se8™ a8 Ia|
o oIE T HiT HEH B 2% wr Ae I, 7 I & Fide g€ AaeT Il

f N

4. YoTpldeh H38& &9 garec (Disruption of Ecological Balance)




o Y et & wesr At Fu Jer dafHAeH § Y3 daer Ji

o fHA, ust w3 Ufenw @ 999 ¥a'e J A Ia|

4,

fHAS™ (Examples)

o IS, e — AT CgaH I96 TEHIES © WA T IJH3IRY

o B3 f9ride, 93 — CIAC i3 W3 I3 & TI5, Hed w3 fHIut § 133 < urfmr|

o UJIfes w3 FiG wrEeM, Wdfed — g6t W3 A= < ISt &% @t € wiefHS
yzrfe3|

5.

JA3IAY WgT € 3did (Mitigation Measures)
1. W ¢foaH (Sustainable Tourism)

o gigAe ge w3 s < farest & fotisfas sga|
2. FI® 3 ASfEmr 76 (Wildlife Protection Zones)
o I¥U3I § Yt 3" HEH Tus I gugE

3. Aiga3T w3 frfemir (Awareness & Education)

o ABEM G HIE Hiet € HIF3T W3 IASIRY © IS T3 HIE A9

4. FF-UsHIcH fGH3JE (Waste Management)
o 18 W3 Yot 939" <9 g7 &d1 8¢ € fouH|

5. WE AFS W3 ZH (Eco-friendly Trails & Roads)



o AT wWEH I e ys<e TY IAI|

LSH

Zfgr & SJe3 w3 wedlfi3 fea Taries © wer {9 gA3anY dav' J, fin &8 Hie' &
At weeh 3, I3 ¥39 R Ot 96 w3 yopids #3ss ygies der J1 Afbaa glom, fami w3
AIgeasT foA & werGe B8 5Y3 gl Ia

Q7. Social effects on the residence of tourist places.
Ans 1.

YfggT (Definition)

< JEt 939 gfgmH T ded geer J, 3T @A U334 © 8a € AN Aieandl, faed, »est, w3
WIfE-AHAS Aeg ygrfes I8 I&1 g yge AAI3H (Positive) W3 Sa3Hd (Negative) ©I°F
J HAeR I5

&8 il fseHmt ‘3 IE T8 A Ygre & fimies 8T 9y & fenim St

2.
AAIIHS AHTA Y3'< (Positive Social Effects)
1. AfSHTa W3 UIug= T YI'g

o RTEMIT B WEE &% 3 WUEl HfeWgad TA3AS!, $T-IIeT, 276, 3da W3 faed
foarge Ia|

o fog foeHmit &g wideh uduar Y3t wiisis Ha fder I
2. AHTAE AUSE w3 &Tead

o CIgAC &% Hige-g8e W3 AT 596 &% faemdmit € sTrdl W3 AT SHE 3T
IEER;EIS]

3. Aaigs3T w3 fifemr fdg = ar

o cfgnct @ wiE &% fagdimit § wiaideh w3 I3 feeHt graret &t Areardt fisel Ji



o fog 9333 ' K9 fHftmr w3 Feadl © Y=g § 37 dae 3
4. AHTAS ARTUI W3 AT © Hal
o JITH, IAIS W3 ATAI AT T HA SR TS|
o foe it & f3 M Afgudl w3 Yenss AT o i3t A Aaet 3

3.

SIIIHI AT Y'< (Negative Social Effects)
3.1
Hignrg'ad JA3IAY (Cultural Interference)

o (ST & Iefest HieaAdl, 37s, TH3 W3 38979 Sfarc’ @ AT W3 Hal wieAd ST
<t

o USUT W3 I3 8% &% STse A fHeem Ia|

3.2

H&' f&g = (Inflation in Local Prices)
o cfonct & 7 ds yre-le, faafonr w3 Sfex gt & W3t <0 A Ia
o fEeT B8 Hies WUs HITAr I AT I

3.3

AHTA €< W3 Jree3 [f9 We (Social Disparities)
o 3 g wiHiSh w3 It T g9 <aer I
o ¥ foemt gfore Aeet 3 Teer 88 U5, 3 9% fUs Ifv A Ia|

3.4

wEgdl AN Yyg'< (Unwanted Social Changes)



o o ABTS T west w3 fov &8 foari € Hies At 3 wirdl
o U3 &f3a3, IETS & a3t w3 A Ife3t ¥3d R wr Aeh Ia

3.5

831 w3 g=a #=T (Gender and Youth Issues)
o CfgAc wiagHE T8 939" €T &r<6 w3 dA=a! a1 Asdl mifimire’ <0 Aeeh I6|
o OIS gfore HAfST § wue@e B8 wiug uSugdr3 faew fawae Is|

3.6
YoTehiceh Ufdegd Hies 3 Y (Impact on Family Life)
o TIS B &' T HUTH W3 IN/RUTS Ha UGeId Hiws § Y3 9 Ao Tl

o BHTs faet gfaret € west § wiue@e @8 g3 A Ial

4,

o Fal

f6Hfg3 531 (Consequences for Residents)

1. HAfSWETT T We — Y8 Udude w3 fgew u33 i<l
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